
Shiseido Group supports all women to become healthy and beautiful.
A typical example of such support is the measures to improve Quality of Life (QOL) through cosmetics and beauty.
We are promoting “SHISEIDO LIFE QUALITY MAKEUP,” which solves problems concerning appearance utilizing our unique
cover makeup techniques, and “Public Beauty Seminars” in which you can experience the “Power of Makeup” responding
to various need of the society and the times.
(We used to call those two activities the “SHISEIDO LIFE QUALITY BEAUTY PROGRAM”; however, we are not going to 
use this title and will
introduce each activity separately.)
We are going to support womenʼs ways of living from all angles, such as support for womenʼs independence/social
participation (e.g. support for female researchers, female junior high school and high school studentsʼ career selection,
parental care and female athletes) as well as providing beauty information to children and families.

Women and Beauty

For Those with Serious Skin Concerns

Shiseido's Perfect Cover Foundation(Japanese Only) series is an
effective way to address skin color concerns and cover skin
irregularities.

Appearance Care for Those with Cancer 
For Those Who Have Appearance
Concerns Due to Cancer Treatment

*Appearance changes in the photo are  
due to makeup and CG. 

Wig was provided by SVENSON Company Limited

For people with appearance-related concerns caused by cancer
treatment(Japanese only)
We respond to a number of issues, changes in the skin tone such
as darkening of skin, missing eyebrows and eyelashes, and post-
surgery scars.

Shiseido provides free makeup advice in a program called “SHISEIDO LIFE QUALITY MAKEUP” proposing solutions with
cosmetics to various skin problems such as appearance/beauty concern of birthmarks, dark spots, vitiligo, skin
irregularities (scars, etc.), side effect of cancer treatment (e.g. changes of skin color such as darkening, hair loss of
eyebrows and eyelashes) and scares after operations (removal of tumor, etc.)

There are more than 380 business partners and medical institutions in Japan that sympathize with these activities and
have received the training at the “SHISEIDO LIFE QUALITY BEAUTY CENTER” (Tokyo), as well as overseas activities in
China (Shanghai and Hong Kong) and Taiwan (Taipei and Kaosiung). Through these activities, we aim to realize a society
where people become happy by improving their Quality of Life (QOL), and supporting their power to be themselves so
more people return to active social life.

SHISEIDO LIFE QUALITY MAKEUP
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“Spots Cover” released in 1956 started this story.
It was a foundation that was developed by making use of Shiseidoʼs unique capabilities with humanitarian purposes for
those with keloid scars due to radiation-exposure in Hiroshima and Nagasaki, in order to alleviate their psychological
burden.

After World War II, there were many people in Japan who had been burnt in the ravages of war; the foundation was
developed with a wide variation of colors so that even men were able to use it. It was an unprecedented product at that
time.
This was the original point that led to the current “Perfect Cover Foundation” series and is a product that was developed
with “Technology of Light” that Shiseido had developed in its long cosmetic research. It evolved into a foundation that
effectively and naturally covers skin color/irregularities, without hiding them with a thick layer of foundation.

Over about 60 years, we have been improving the Quality of Life (QOL) of those who have skin concerns by the “Power
of Makeup”. To enrich peopleʼs minds by cosmetics is the “starting point” of Shiseido.
This story is published in “The 100-Year History of Shiseido” (published by Shiseido in 1972).

The “Power of Makeup” long nurtured by Shiseido

Spots Cover (1956) Perfect Cover Foundation (Present day)

technological advances

To those undergoing cancer treatment, those who have ended 
undergoing cancer treatment, those who are
going to receive cancer treatment, their families and those concerned:

Cancer patients may feel as if they are losing themselves as they see 
their appearance change due to the side
effects of cancer treatment such as darkening of skin and hair loss of 
eyebrows and eyelashes, and wish to
recover themselves by naturally covering the changes.
We support such wishes with the “Power of Makeup”, ease oneʼs 
burden of appearance at a workplace, and
increase people who can return to society; we aim to realize a society 
in which people become happy.

“Appearance Care Book for Cancer Patients” released
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Shiseido offers the “SHISEIDO LIFE QUALITY BEAUTY SEMINAR” and the “SHISEIDO CSR BEAUTY SEMINAR” under the
public beauty seminars.

“SHISEIDO LIFE QUALITY BEAUTY SEMINAR” began in 1949 as a “special beauty class” that taught students planning to
graduate from high school how to use cosmetics properly, in order to maintain an appearance appropriate for an adult.
Ever since then for over 60 years, these activities have changed the contents according to the objectives and participants
and developed with the hopes of making all customers beautiful.

The “SHISEIDO LIFE QUALITY BEAUTY SEMINAR”, in which we visit, among others, care management offices, facilities
for persons with disabilities, schools and companies to give skincare and makeup lessons in order to help the participants
feel the “Power of Makeup” and learn how to maintain an appearance appropriate for a member of society, has become
part of the “SHISEIDO LIFE QUALITY BUSINESS” since July 2013 and we have conducted sustainable activities to
contribute also to the solution of the issues of a super-aged society.

From January 2016, among those activities, the seminar for social welfare projects such as the one for facilities for
persons with disabilities, etc. changed its name to the “SHISEIDO CSR BEAUTY SEMINAR” and will develop by clarifying
the position of its activities specialized in social contribution.

A scene from the “Appearance
Maintenance Class” for the children at

children's nursing homes

 

The above activities and hand-massage activities are provided for free as social contribution activities in China, Germany
and the U.S., etc.

Seminar at a medical facility in Germany

Public Beauty Seminars
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We have confirmed that the “makeup service” (Cosmetic Therapy Program), which was developed by Shiseido,
is effective in increasing healthy life expectancy, which is regarded as an important issue in the super aging
society.
This is based on the result, which was jointly evaluated with the Tokyo Metropolitan Geriatric Hospital and
Institute of Gerontology regarding the “evaluation of the effect to reduce nursing care cost through providing
cosmetic healthcare services” (conducted from June, 2014 to February, 2015) after the know-how of the
“SHISEIDO LIFE QUALITY BUSINESS”, which has been promoted by Shiseido since 2013, was selected for the
“2014 project to promote the development of an industry to increase healthy life expectancy” (*2), which is
promoted by the Ministry of Economy, Trade and Industry with the aim of establishing the foundation of the
“industry to increase healthy life expectancy”.
As a result of this evaluation, we have confirmed the improvement effect toward self-rated health (*3) and
anti-depression tendency, and confirmed that the “makeup service” is effective as a new healthcare service to
increase healthy life expectancy and that we can expect the effect to reduce the nursing care cost.
Shiseido will utilize this evaluation result for further improvement of quality in the “makeup service” and
development of values of makeup for the elderly, etc. We will continue cooperating with medical institutions,
such as nursing care offices, and local governments, etc., and proactively promoting the “makeup service”
throughout the country as a healthcare service that leads to the increase of healthy life expectancy for a
number of elderly people in the future.

*1: Period in which a person can live independently. This is an index proposed by the WHO (World Health Organization) in 2000.
*2: Implemented with the aim of developing an industry to increase healthy life expectancy by establishing the industry foundation
for services not covered by public insurance to respond to the peripheral demands of public insurance services. 15 organizations were
selected in fiscal 2014, and projects, such as business demonstrations and investigations, etc., are being promoted throughout the
country.
*3: Questions to ask about subjective evaluations regarding elderly peopleʼs own health. While this is a simple index, it is used as an
expectation index for various health changes. In recent years, healthy life expectancy has been calculated by using self-rated health.

Scene from the “makeup service”

An appearance maintenance class for social welfare projects as activities specializing in social contribution is called the
SHISEIDO CSR BEAUTY SEMINAR “Social Contribution – Appearance Maintenance Class”.
The class is for special-needs schools, facilities for persons with disabilities, orphanages and living assistance homes for
mothers and children.

“Confirmation of the effect of our makeup service on increasing healthy life
expectancy (*1)” in a commissioned project by the Ministry of Economy, Trade
and Industry

What is the SHISEIDO CSR BEAUTY SEMINAR?
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We assist those who lack mobility and those who have various difficulties, and respond to their wishes to “apply
makeup”, “to make a good first impression”, and “to know how to apply makeup and to establish an appearance
appropriate for social life”.
At the class, people can enjoy makeup and learn how to maintain their appearance recreationally.
There are two courses for both men and women: “Freshersʼ Course” for students and “Beauty Up Course” for adults.

The appearance lecture in a school 
for the deaf

Shiseido contributes to the development of science and dermatology through support for women who aim to be leading
researchers specializing in the natural sciences and through over 40 years of funding in dermatology. In addition, in the
field of aesthetic dermatology, we have established the "Minami Aoyama Dermatology Skin Navi Clinic (Japanese only)"
through the Camellia Club Medical Foundation Incorporated to which Shiseido donated funds for its establishment. Its
research achievements have been contributing to the development of new cosmetics and aesthetic medicine to help
improve quality of life (QOL) for all individuals and have been recognized by the Japanese Society of Aesthetic
Dermatology.

Shiseido began promoting activities to present the possibility of selecting science-related courses to female junior high
school and high school students (in 9th grade and 10th grade) in 2011. We sent Shiseido employees specializing in
science such as its researchers to schools as "career education" instructors to arouse studentsʼ interest in the sciences
and the "wide range of future options and possibilities available by selecting science-related courses" by introducing their
experience.
In fiscal 2015, we held onsite classes in 3 schools, including KOKUGAKUIN KUGAYAMA JUNIOR HIGH / HIGH SCHOOL,
targeting a total of approximately 150 junior high school and high school students and promoted the advantages of
selecting science-related courses.
Students who participated told us "I got to know about the wide variety of career choices when selecting science-related
courses". It is also a good opportunity for reseachers/lecturers to look back at their beginnings.
We will continue collaboration with schools to support female junior high school and high school students to design their
future "dreams" and contribute to the development of future human resources in science that support Japan, a world
leader in science and technology, by offering social activities unique to Shiseido.

Supporting Women's Activities

Supporting Female Researchers and Academic Research

Assistance for Projects to Support Female Junior High School and High School
Students in Selecting Science-Related Courses
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Kokugakuin Kugayama Junior High / High School (The lecture
scene)

Kokugakuin Kugayama Junior High / High School (Workshop)

Shiseido not only supports our employees to realize a good balance of "work" and "childcare" but also promotes efforts
to share various concerns of women in a child-raising period with the entire society.

Childcare support

Shiseido opened Kangaroom Shiodome in September 2003, as part
of its initiatives to help employees raising children in the Tokyo
metropolitan area balance the demands of work and childcare. The
facility also accepts a certain number of children of employees of
other companies, which are supporting the concept of "improving
the child-rearing environment through cooperation with other
companies." Kangaroom Shiodome has made a significant
contribution to transforming employees' awareness of how they
work and realize a work-life balance. The facility has been well
received by people utilizing its childcare services for reasons such
as enabling women to return to work with complete peace of mind
after the birth of a child and feel secure in the knowledge that their
children are nearby, as well as allowing them to effectively make
use of their time since they don't need to allot time to travel to a
separate facility to pick up their children.

Kangaroom Shiodome, a Nursery School Operated by Shiseido

Shiseido Running Club promotes activities based on the slogan of "strong, quick and beautiful." By supporting female
athletes, the club encourages health and beauty that are unique to Shiseido in three respects: mind, performance and
body. The club thereby nurtures not only the "strength to win over yourself" and "ability and technique to run faster" but
also the "spirit of hospitality." In addition to developing athletes who are affiliated with the club, we will also promote tips
on running externally, lectures and "participation in local running events" in order to contribute to society. In doing so,
we will spread the joy of running and better health among runners in general, ranging from children to elderly people.

Shiseido Running Club
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The number of children with skin problems such as rough skin is
increasing, caused by their random use of cosmetic products at a
younger age. To address this issue, Shiseido is disseminating daily
beauty information for children, including face washing and UV-
protection methods in an easy-to-understand manner, thereby
enabling children to protect healthy skin on their own.

Conducting a hands-on onsite class in a school “Shiseido
Kodomo Seminar: Sunscreen/correct face washing” (Japan only)

Dissemination of daily beauty information via the "Kirei Club for
Kids" website (Japanese only)

Provision of visual educational materials (DVDs) for supporting
healthcare lessons, wall newspapers posted on school bulletin
boards and leaflets for distribution to children at no cost

Please apply for “Shiseido Kodomo Seminar” and “educational
materials free of charge” via the special application form found
on the "Kirei Club for Kids" website. Please email in case of
inquiries. (Japanese only)

・

・

・

・

The scene of the Shiseido Kodomo Seminar

Initiatives for Children

Activities to Provide Beauty Information to the next Generation
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